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Chapter 3
THE ROLE OF TWITTER IN CLINICAL 

DENTISTRY
M. Taha ALPAYDIN1

Twitter in Dentistry
The Internet is a global forum that people declare their opi-

nions these days. People need to contact each other, share some 
information, and interact with each other using the Internet. 
Thus, social media platforms were born. Each of these platforms 
presents various sharing content ways to focus on responding to 
different types of consumers’ needs. Social media, a new alter-
native tool rather than a newspaper, TVs, and radio channels, is 
becoming popular day by day. Consisting of knowledge, discus-
sing this knowledge’s accuracy, and re-agenda of the knowledge 
is becoming comfortable and fast using social media. People play 
an active role rather than passive roles while learning information 
or sharing information through social media. Social media users 
are sharing the information for themselves, but they also put on a 
comment or like this instant information. There are several num-
bers of social media websites and applications to serve various 
purposes. These websites are as follows: WhatsApp, Instagram, 
and Twitter [1].

Twitter is an interactive social media platform that was foun-
ded in 2006. Twitter users can write a text up to 140 characters 
(right now 280 characters), and they express their feelings and 
thoughts with short sentences. Users’ posts that call “tweet” are 
publicly visible for other users. However, users can limit their 
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