Chapter 2

THE ROLE OF INSTAGRAM IN
CLINICAL DENTISTRY

S. Kutalmis BUYUK!

An Overview of Instagram

Social media platforms have also been affected by the rapid
development as the Internet has entered all areas of our lives in
recent years. Today, the Internet offers platforms and tools, such
as blogs, podcasts, social bookmarks, tags, and social networking
software, to interact and communicate in a virtual environment
among people [1,2].

Instagram is a social media platform with free photo and video
sharing, and it was founded in October 2010 by Kevin Systrom
and Mike Krieger. Instagram, acquired by Facebook in April
2012, has been able to publish videos as of June 2013. Instagram
has increased its worldwide popularity since it was founded in
2010 and has become an online social platform with over 1 billi-
on monthly active users by 2020. Instagram is becoming an inc-
reasingly dominant channel for adolescents and young adults in
commercial marketing, medicine and dentistry. Instagram also
uses hashtags to define the interests of its users, such as Facebook
and Twitter. Many doctors and dentists use Instagram for both
patient education and advertising [3,4].
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and easily accessible. Today, dentistry is a social media platform
highly preferred by patients in marketing practices. Dentists and
dentistry clinics can reach their patients more easily through
their official Instagram accounts. Thus, it is significant for them
to get in touch with their patients through their Instagram ac-
counts and transfer correct information. Dentistry associations
and specialists and general dentists should share posts that are
informative for patients who have been pre-evaluated in their
official Instagram accounts, using appropriate hashtags. While
sharing their experiences about dentistry practices on patients on
Instagram, they should ensure that other followers who follow
them choose as neutral as possible by choosing the appropriate
hashtags.

Although social media platforms were initially created for
personal use, they are effectively used by companies at all scales
to promote their products or services and to communicate with
existing and potential consumers.
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