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Chapter 1

GLOBALIZATION AND MEDIA: 
DISSEMINATION OF CULTURE  

THROUGH MEDIA

Duygu ÜNALAN1

Şeyhmus DOĞAN2

INTRODUCTION

The globalization process has an important place in our lives 
with its political, economic and cultural consequences. Especial-
ly the effects of the globalization process on the media are felt 
more closely both individually and socially. For example, global 
culture is accused of condemning our world to a single culture 
through mass media. Those who make this accusation; They draw 
attention to the fact that English is gradually becoming the lan-
guage of the world’s communication network, the mother tongue 
of 320 million people and the official language of more than 30 
states. With the increase in the impact of globalization on media 
and culture, advertising, consumption patterns, publication con-
tents and information standards are increasingly converging in 
the world. Cultural globalization is experienced through images 
and symbols. Developments in technology and economic devel-
opment accelerate the globalization of culture.
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transformation. It is, of course, important not to ignore the pos-
sibility of interactive communication provided by new commu-
nication technologies by eliminating time and space. However, 
it is important to note that these technologies also homogenize 
multiculturalism in the world. In other words, it is necessary to 
read and evaluate the impact of globalization and mass media in 
this process.
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