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Duru ve Cinar Aslanere...

“Eger bir giin yolunuzu kaybederseniz bir
cocugun gozlerinin igine bakin; ¢tinkii bir
gocugun bir yetiskine ogretebilecegi her
zaman ii¢ sey vardir: Nedensiz yere mutlu
olmak, her zaman mesgul olabilecek bir sey
bulmak ve elde etmek istedigi sey icin var
giiciiyle dayatmaktir. “ Paulo Coelho
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» ONSOz

Giiniimiizde hem kiiresel anlamda hem de ulusal boyutta
tutbol, bir popiiler kiiltiir tiriinii olarak metalastirilmis ve ti-
cari amaglar dogrultusunda bireylere sunulmaya baglanmuistir.
Postmodern doénem ile birlikte futbolun endiistrilesme siire-
cinin Tiirkiyedeki futbol kiiltiiriinii, kuliiplerin ve taraftarlarin
futbola bakis agilarini nasil degistirdigini ortaya koyan bu ¢alis-
ma, konu ile ilgili detayli yazin taramasinin ardindan iki ayakli
bir aragtirma ile tamamlanmigtir. Arastirmanin ilk asamasinda,
Tiirkiye futbol endiistrisi igerisindeki ilk ti¢ sirada yer alan Be-
siktas Jimnastik Kuliibii, Fenerbahge Spor Kuliibii ve Galatasaray
Spor Kuliibii ile yar1 yapilandirilmis derinlemesine miilakatlar
gerceklestirilmistir. Arastirmanin ikinci agamasinda ise yari ya-
pilandirilmis derinlemesine miilakatlardan elde edilen veriler
dogrultusunda hazirlanan anket ¢aligmasi, arastirmaya konu
edilen ii¢ kuliibiin taraftarlarina uygulanmistir. Aragtirmada
elde edilen tiim veriler karsilastirmali olarak degerlendirilerek,
Tiirkiye futbolunun 1980 sonras: yasadig: endiistriyel doniisiim,
bu doniisiimiin futbol kuliiplerini nasil etkiledigi ve taraftarlarin
yasadig1 degisim incelenmistir. Arastirma sonucunda; futbol ku-
liplerinin sirketleserek taraftarlar: miisteri olarak tanimlamalari
ve taraftarlarin da titketim odaginda futbola yonelimleri netice-
sinde futbolun oyun veya spor yapisindan ¢ikip ticari amaglar
dogrultusunda sekillendirilmesi dikkat ¢ekici noktalar olarak 6n
plana ¢ikmaktadir.

Ahmet Gok¢e ASLANER



» ICINDEKILER

KISALTMALAR
1.Giris
2. Kavramsal Cerceve

2.1 Popiiler Kiiltiir Cercevesinde Kiiltiir Kavramu,

Kuram ve Yaklasimlart .........ccccooeeeeiiiiiiiiiiiiiiccieeeies
2.1.1 Kiiltiir ve Popiiler Kiiltiir Kavrami.....................
2.1.2 Kiiltiir ve Klasik Kuramlar............ccccocveeennennnee.
2.1.3 Kiiltiir ve Elestirel Kuramlar ...............c.............
2.1.4 Ingiliz Kiiltiirel Caligmalar................c.coco.......

2.2 Popiiler Kiiltiir, Kiiresellesme ve Postmodernizim

TIESKAST .o
2.2.1 Popiiler Kiiltiir ve Kiiresellesme............c..c........
2.2.2 Popiiler Kiiltlir ve Postmodernizm ....................

2.3 Postmodern Donemde Pazarlama, Marka ve

SPONSOTIUK ...ttt
2.3.1 Postmodern Donemde Pazarlama......................
2.3.2 Postmodern Donemde Marka............cccceevenneene
2.3.3 Postmodern Doénemde Sponsorluk ....................

2.3.3.1 Sponsorluk Teorileri ...........cceeevrrvverrrrnnnnnne.
2.3.3.2 Sponsorluk Kategorileri............ccceeveernnennn.
2.3.3.3 Sponsorluk Tirleri.........cccoecvreirrrenieennnne,

2.4 Popiiler Kiiltiir Uriinii Olarak Futbolun

Endiistriyel Yapisi ve Sponsorluk Faaliyetleri.................
2.4.1 Popiiler Kiiltiir Uriinii Olarak Futbol.................

2.4.1.1 Futbolun Dogusu ve Tarihsel Geligimi......

2.4.1.2 Turkiye’de Futbolun Tarihsel Gelisimi .....
2.4.2 Futbol Kiiltiir Endiistrisi liskisi ve Futbolun
EndUstrileSmesi.......cooveeeeivieeeiiieeeeciee e
2.4.3 Futbol Seyirciligi-Taraftarlig1............ccoevennenee.

2.4.3.1 Futbol da Taraftarlik cesitleri ....................

Lo RS



2.4.4 Futbol Sponsorlugu.........c.cccveevrrveecverienienne,
2.4.4.1 Futbol Sponsorlugu Tiirleri ..........cc.ccuu...

3. Arastirma
3.1 Arastirmanin KonusU.........cccceeeeeiieieiiiiie e

3.2 Aragtirmanin Amac1
3.3 Arastirmanin Onemi

ve Kapsami......cccooceeeivieennnnen.

3.4 Arastirmanin Y ONteMi........ccoueeeveeereeereeereeeereeeenneenns

3.5 Arastirmanin Evreni

ve Orneklem Grubu.................

3.6 Arastirmanin Problemi.............cccooeviiviiieiiiicciic,

3.7 Aragtirmanin Hipotezleri..........cccoevevveriieeciieeciieeiiens

3.8 Arastirmanin SinirliliKIart.........c.oooveeeivieeiiiciees

3.9 Arastirma Bulgular1
4. Sonuc¢

REFERANSLAR

138
140
144
144
145
146
146
150
151
152
154
156
205
219



218  Postmodern Dinemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

» REFERANSLAR

Aaker, D.A. (1991). Managing Brand Equity: Capitalizing on the Value of a
Brand Name. New York: The Free Press.

Aaker, D.A. (1996). Building Strong Brands. New York: The Free Press.

Adorno, T. (1991). Culture Industry Reconsidered. iginde The Culture Industry:
Seleceted Essasys on Mass Culture. Bernstein, (ed.). .M. Bernstein, New
York: Rouledge.

Aggarwal, S. (2008). Brand Management: a Theoretical and Practical Approach.
New Delhi: Global India Publications Pvt. Ltd.

Aksar, T. (2005). Endiistriyel Futbol. Istanbul: Literatiir Yayinlari.

Aksar, T. (2010). Futbolun Ekonomi Politigi. Istanbul: Literatiir Yayinlari.

Aksar, T. (2013). Krizdeki Futbol. Istanbul: Literatiir Yayinlari.

Akyiirek, R. (1998). Sponsorluk Planlamas:. Eskisehir: Eskisehir Anadolu Uni-
versitesi Egitim, Saglik ve Bilimsel Arastirma Calismalar1 Vakfi Yayinlari,
No:135.

Aktas, O. (2012). Futbolun Romantik Cocuklar:. Istanbul: Venedik Yayinlar1.

Althusser, L. (2014). On the Reproduction of Capitalism: Ideology and Ideologi-
cal State Apparatuses. (Cev.) G.M. Goshgarian. London: Verso.

Altunigik, R., Coskun, R., Bayraktaroglu, S. ve Yildirim, E. (2004). Sosyal Bilim-
lerde Arastirma Yontemleri: SPSS Uygulamali (3. baski). Sakarya: Sakarya
Kitabevi.

Atabek, E.(2011). Tiiketilen Degerler ve Genglik (2. bask1). Istanbul: Cumhuriyet
Kitaplar1.

Atabeyoglu, C. (1991). 1453-1991 Tiirk Spor Tarihi Ansiklopedisi. Istanbul: Fo-
tospor Yayinlar1.

Argan, M. (2004). Spor Sponsorlugu Yonetimi. Ankara: Detay Yaymcilik.

Argan, M. Ve Katirci, H. (2008). Spor Pazarlamasi. Ankara: Nobel Yayin Da-
gitim.

Aras, O. (2013). Galatasaray Nigin En Biiyiik?: Galatasaray-Fenerbahge Rekabe-
tinde Carpict Gergekler. Istanbul: Zinde Yayievi.

Arik, B. (2004). Medya Cagimda Futbol ve Televizyon Arasindaki Kaginilmaz
Iliski: Top Ekranda. Istanbul: Salyangoz Yayinlari.

Aron, R. (2009). Main Currents in Sociological Thought. New York: Basic Books.

Arslan, H. (2003). Futbol ve Sinema: Mesin Yuvarlagin Beyaz Perde Seriiveni.
Istanbul: Ithaki Yayinlar1.

Artun, T. U,, Atabeyoglu, C., Aydin, N., Hi¢yilmaz, E., San, H. Sevingli, O. V.
and Somaly, V. (1992). Tiirk Futbol Tarihi I. Cilt. E. Aripinar (ed.). Istanbul:
Tiirkiye Futbol Federasyonu Yayinlari.

Authier, C. (2002). Futbol A.S. (Trans). A. Berktay. Istanbul: Kitap Yayinevi.

Aydogan, E (2004). Diislerimiz Artik Televizyon Kuruyor: Medya ve Popiiler
Kiiltiir Uzerine Yazilar. Istanbul: Mediacat Yayinlari.

Aziz, A. (2003). Arastirma Yontemleri Teknikleri ve Iletisim (3. bask:). Ankara:
Turhan kitabevi.



Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri 219

Bale, J. and Moen, K. (1995). The Stadium and the City. Keele: Keele University
Press.

Barker, C. (1999). Television, Globalization and Cultural Identities. Philedelp-
hia: Open University Press.

Batra, R., Myers, ].G. and Aaker, D.A. (2009). Advertising Management (5. bas-
k1). New Delhi: Dorling Kindersly (India) Pvt Ltd.

Baudrillard, J. (1996). America. Great Britain: The Bath Press

Baudrillard, J. (1998). The Consumer Society: Myths and Structures. London:
Sage Publications.

Baudrillard, J. (2005). The System of Objects. London: Verso Books.

Baudrillard, J. (1983). Simulations. United States of America: Semiotext(e)

Baudrillard, J. (2006). Simulacra and Sitmulation. United States of America: The
University of Michigan Press.

Baumann, Z. (1997). Postmodernity and its Discontents. New York: New York
University Press.

Baumann, Z. (2005). Globalization: The Human Consequences (4. baski). Camb-
ridge: Polity Press.

Berger, J. (1977). Ways of Seeing. New York: Penguin Books LTD.

Best, S. and Kellner, D. (1991). Postmodern Theory: Critical Interrogations. New
York: The Guilford Press.

Benjamin, W. (2008). The Work of Art in the Age of Mechanical Reproduction.
(Cev.) J.A. Underwood, London: Penguin Books LTD.

Biel, A. (1993). Converting Image into Equity. Aaker, D. and Biel, A. (eds.),
Brand Equity and Advertising: Advertisings Role in Building Strong Brands.
pp. 67-83, New Jersey: Lawrence Erlbaum Associates Inc, Publishers.

Blythe, J. (2009). Key Concepts in Marketing. London: Sage Publications.

Bocock, R. (2001). Consumption. London: Routledge.

Boniface, P. (2007). Futbol ve Kiiresellesme. (Cev.) 1. Yerguz. Istanbul: NTV Ya-
yinlari.

Boone, L. and Kurtz, D. (1995). Contemporary Marketing (8. baski). Florida:
The Dreyden Press.

Bora, T. and Erdogan, N. (2009). “Dur Tarih Vur Tirkiye”: Tiirk Milletinin Mil-
li Sporu Olarak Futbol. i¢cinde Horak, R., Reiter, W. and Bora, T. (eds.),
Futbol ve Kiiltiirii: Takimlar, Taraftarlar, Endiistri, Efsaneler (5. bask1). pp.
221-241, Istanbul: Hetisim Yayinlari.

Botha, D., Chaka, M., Du Plesis, N., Krause, B., Rawjee, V. P,, Porthen, D., Vee-
rasamy, D. and Wright, B. (2007). Public Relations: Fresh Perspectives. Cape
Town: Pearson Prentice Hall.

Bourdieu, P. (1986). The Forms Of Capital. i¢inde J. G. Richardson (ed.), Hand-
book of Theory and Research for the Sociology of Education (pp. 241-258).
New York: Greenwood Press.

Bourdieu, P. (1995). Outline of a Theory of Practice. Cambridge: Cambridge
University Press.

Bourdieu, P. (1990). The Logic of Practice. California: Stanford University Press.



220 Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

Biytkoztirk, §., Kilig Cakmak, E., Akgiin, O.E., Karadeniz, S. ve Demirel, E
(2008). Bilimsel Arastirma Yontemleri. Ankara: Pagem Yayinevi.

Brown, P. (2013). The Victorian Football Miscellany. United Kingdom: Supere-
lastic.

Brown, S. (1997). Postmodern Marketing. London: International Thomson Bu-
siness Press.

Chernatony, L. (2002). From Brand Vision to Brand Evaluation: Strategically Bu-
ilding and Sustaining Brands. Oxford: Butterworth-Heinemann.

Crane, . G. (2010). Marketing for Entrepreneurs: Concepts and Applications for
New Ventures. California: Sage Publications.

Crowther, N. B. (2007). Sport in Ancient Times. Connecticut: Greenwood Peub-
lishing Group,inc.

Cutlip, S. M., Center, A. H. and Broom, G. M. (1994). Effective Public Relations
(8. bask1). New Jersey: Prentice-Hall Inc.

Gakar, A. (2007). 100 Yil'in Aslani (8. baski). Istanbul: Demir Ajans Yayinlari.

Cakirer, M.A. (2013). Marka Yonetimi ve Marka Stratejileri. Bursa: Ekin Yayi-
nevi.

Cetin, C. (2015). Spor Iletisimi: “Spor-TV Birlikteligi Sattiriyor” (3. Baski). An-
kara: Nobel Akademik Yayincilik Egitim Danismanlik Tic. Ltd. $ti.

Davis, S.M. (2002). Brand Asset Management: Driving Profitable Growth Throu-
gh Your Brands. San Francisco. John Wiley&Sons Ltd.

Davis, J.A. (2010). Competitive Success: How Branding Adds Value. West Sussex:
John Wiley&Sons Ltd.

Davis, M. (2009). The Fundamentals of Branding. Switzerland: AVA Publishing.

Debord, G. (2002). The Society of the Spectacle. Canberra: Hobgoblin Press.

Dever, A. (2010). Spor Sosyolojisi: Tarih ve Giincel Boyutlariyla Spor ve Toplum.
Istanbul: Baslik Yayin Grubu.

Dever, A. (2012). Futbol Taraftarlarinin Yeni Mabedi: Disneystat’larin Dogusu.
icinde Yalova Universitesi Sosyal Bilimler Dergisi. S.5 pp. 93-106, Yalova:
Yalova University Press.

Dikici, S.T. (2015). Futbol: Futbol, Tribiin ve Siyaset Uzerine. Ankara: Sinemis
Yayinlar1.

Dikici, S.T. (2009). Carst: Bir Baska Taraftarlik. Ankara: Dipnot Yayinlari.

Dikici, S.T. (2014). Yakariz Bu Gezegeni! Futbol ve Siyasete Dair. Istanbul: Ca-
retta Kitaplar1.

Dobni, D. and Zinkhan G.M. (1990). iginde Search of Brand Image: a Foun-
dation Analysis, iginde M. E. Goldberg, G. Gorn, and R. W. Pollay (eds.),
Advances in Consumer Research, Provo, UT: Association for Consumer Re-
search, Volume 17, pp: 110-119.

Dobson, S. and Goddard, J. (2006). The Economics of Football (4. bask1). Camb-
ridge: Cambridge University Press.

Doyle, P. (2008). Value-Based Marketing: Marketing Strategies for Corporate
Growth and Shareholder Value (2. baski). West Sussex: John Wiley&Sons
LTD.



Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri 221

Drucker, P. F. (2007). Management: Tasks, Responsibilities, Practices. New York:
Truman Talley Books.

Duncan, T. (2002). IMC: Using Advertising and Promotion to Build Brands. New
York: McGraw-Hill Higher Education.

Earls, M. (2003). Learning to Live Without the Brand (aka the seven-step prog-
ramme to personal and professional liberation). I¢inde Baskin, M. and Ear-
Is, M. (eds.), Brand New Brand Thinking: Brought to Life by 11 Experts Who
Do. pp. 5-26, London: Kogan Page Limited.

Erdogan, I. (2001). Popiiler Kiiltiirde Gasp ve Popiilerin Gayri Mesrulugu. I¢in-
de Dogu Bat: Diisiince Dergisi (4/15, pp.65-106). Ankara.

Erdogan, 1. (2008). Futbol ve Futbolu inceleme Uzerine. Iginde Erdogan, 1. (ed)
Gazi Universitesi Iletisim Fakiiltesi [letisim Kuram ve Arastirma Dergisi.
Say1.26 Kig-Bahar, pp.1-58, Ankara: Gazi Universitesi Yayinlar1.

Erdogan, 1. (2012). Pozitivist Metodoloji ve Otesi: Arastirma Tasarimlari, Nite-
liksel ve Istatistiksel Yontemler (3. Baski). Ankara: Erk Yayinlar1.

Eroglu, F. (2013). Davranis Bilimleri. Istanbul: Beta Yayim Dagitim A.S.

Edgar, A. and Sedgwick, P. (2002). Cultural Theory: The Key Thinkers. London:
Routledge.

Elsner, B. (2009). Teknik, Taktik, Sistem: Futbol Oyununun Karakteristigi Uze-
rine. Icinde Horak, R., Reiter, W. And Bora, T. (eds.), Futbol ve Kiiltiirii:
Takimlar, Taraftarlar, Endiistri, Efsaneler (5. Baskz). pp. 27-39, Istanbul: ile-
tisim Yayinlar1.

Falk, P. (1997). The Genealogy of Advertising. Iginde Sulkunen, P., Holmwood,
R., Radner, H. and Schulze, G. (eds.), Constructing the New Consumer So-
ciety. Basingstoke: MacMillan Press, pp. 81-108.

Featherstone, M. (2007). Consumer Culture and Postmodernism (2. baskz). Lon-
don: Sage Publications.

Ferrel, O.C. and Hartline, M.D. (2011). Marketing Strategy (5. baski). Ohio:
South-Western Cengage Learning.

Firat, A. F and Schultz II, C. J. (1997). From Segmentation to Fragmentation:
Markets and Marketing Strategy in the Postmodern Era. European Journal
of Marketing, Vol.31, No.3/4, pp.183-207. Bradford: MCB University Press.

Fiske, J. (2000). Reading the Popular. New York: Routledge.

Fiske, J. (2010). Understanding Popular Culture. New York: Routledge.

Ford, H. (1923). My Life and Work. New York: Doubleday Page & Company.

Foucault, M. (1980). Truth and Power. In C. Gordon (ed). Power/Knowled-
ge: Selected Interviews and other Writings 1972-1977 by Michel Foucault.
Pp.109-134. New York: Pantheon Books.

Frazen, G. and Moriarty, S. (2015). The Science and Art of Branding. New York:
Routledge Taylor & Francis Group.

Fylan, E. (2005). Semi-Structured Interviewing. In Miles, J. and Gilbert, P.
(eds.). A Handbook of Research Methods for Clinical and Health Psychology.
Pp. 65-79. Oxford: Oxford University Press.

Gay, P.D. (1997). Production of Culture/ Culture of Production. London: Sage



222 Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

Publications.

Galeano, E. (2003). Soccer in Sun and Shadow (2. bask1). Friedman, M. (cev.).
London: Verso Books.

Geldard, E. And Sinclair, L. (2005). The Sponsorship Manual: Sponsorship Made
Easy (2. baski). Victoria: The Sponsorship Unit Pty Ltd.

Geng, D.A. (1999). Futbol Kuliiplerinin Stratejik Yonetimi: Besiktas Ornegi. An-
kara: Bagirgan Yayimevi.

Genglik ve Spor Genel Miidiirliigirniin teskilat ve gorevleri hakkinda kanun
ile baz1 kanunlarda degisiklik yapilmasina dair kanun. (2014). T.C. Resmi
Gazete, 13.03.2004.

Giddens, A. (2003). Capitalism and Modern Social Theory: an Analysis of the
Writings of Marx, Durkheim and Max Weber. Cambridge: Cambridge Uni-
versity Press.

Giddens, A. (2006). Sociology (5. bask:). Cambridge: Polity Press.

Giulianotti, R. (2000). Football: a Sociology of the Global Game. Cambridge:
Polity Press.

Gokagti, M. A., (2008). “Bizim I¢in Oyna” Tiirkiyede Futbol ve Siyaset. Istanbul:
fletisim Yayincilik.

Giingoren, A. (1995). Reklamci ve Saman. Istanbul: Yol Yayinlari.

Hall, S. (1986). Popular Culture and The State. I¢inde, T. Bennett, C. Mercer
and J. Woollacott (eds.). Popular Culture and Social Relations. pp. 22-50.
Milton Keyness: Open University Press.

Hall,S. (2005). Encoding/Decoding. In, S. Hall, D. Hobson, A. Lowe and P.
Willis (eds.). Culture, Media, Language: Working Papers in Cultural Studies,
1972-79. Pp. 117-128. New York: Routledge.

Hamil, S., Morrow, S., Idle, C., Rossi, G. and Faccendini S. (2011). The Gover-
nance and Regulation of Italian Football. In D. Hassan and S. Hamil (eds.).
Who Owns Football? The Governance and Management of the Club Game
Worldwide. pp. 31-72 . Oxon: Routledge.

Hatipoglu, D. and M.B., Aydin (2007). Bastir Ankaragiicii: Kent, Kimlik, En-
diistriyel Futbol ve Taraftarlik. Ankara:Epos Yayinlar1.

Hayes, D.C., Hendrix, J.A. and Kumar, P.D. (2013). Public Relations Cases (9.
bask1). Boston: Wadsworth Cengage Learning.

Heider, E (1964). The Psychology of Interpersonal Relations (3. baski). New York:
John Wiley and Sons inc.

Huyssen, A. (1986). After the Great Divide: Modernism, Mass Culture, Postmo-
dernism. Indiana: Indiana University Press.

Hitchcock, L.A. (2008). Theory for Classics: a Student’s Guide.New York: Rout-
ledge.

Hoggart, R. (1992). The Uses of Literacy (5. baski). London: Penguin Books.

Hoggart, R. (2003). Everyday Language and Everyday Life. New Jersey: Transa-
ction Publishers.

Horkheimer, M. and Adorno, T. (2002). Dialectic of Enlightenment:Philosophi-
cal Fragments. California: Stanford University Press.



Postmodern Donemde Tiirkiyede Futbol Endistrisi ve Taraftar Profilleri 223

Hornby, A.S. (2000). Oxford Advanced Learner’s Dictionary (6. baski). New
York: Oxford University Press.

Irak, D. (2013). Hiikmen Yenik!: Tiirkiyede ve Ingilterede Futbolun Sosyo-Politi-
gi. Istanbul: Evrensel Basim Yayin.

Inal, R. (2008). Kiiresellesme ve Spor: Kiiresellesmenin Spora Etkileri. Istanbul:
Evrensel Basim Yayin.

Islamoglu, A.H. (2002). Bilimsel Arastirma Yontemleri. Istanbul: Beta Basim
Yayin Dagitim.

Islamoglu, A.H. and Firat, D. (2011). Stratejik Marka Yonetimi (2. bask1). Istan-
bul: Beta Basim A.$.

Jameson, F. (1998). The Cultural Turn: Selected Writings on the Postmodern,
1983-1998. London: Verso.

Jameson, E (2003). Postmodernism ot, the Cultural Logic of Late Capitalism.
Durham: Duke University Press.

Joyce, T. (1971). Brand Images. I¢inde Ehrenberg, A.S.C. and Pyatt, EG. (eds.),
Consumer Behaviour. Middlesex: Penguin Books.

Kapfarer, J.N. (2008). The New Strategic Brand Management: Creating and Sus-
taining Brand Equity Long Term (4. baski). London: Kogan Page.

Kahraman, A. (2012). Spor Toto Siiper Lig'te Ger¢ek Sampiyon Kim? I¢inde
Marketing Ttirkiye. Y.11 S.245 pp. 70-80.

Keller, D., (1998). Strategic Brand Management: Building, Measuring, and Ma-
naging Brand Equity. New Jersey: Prentice Hall.

Keller, K.L. (1993). Conceptualizing, Measuring, and Managing Customer-Ba-
sed Brand Equity. In Journal of Marketing, V.57, No.1, pp. 1-22.

Kilig, E. (2003). Kirli Kramponlar: Futbol, Mafya, Para, Siyaset. Istanbul: Top-
lumsal Dontisiim Yayinlar.

Kilig, E. (2006). Politik Goller: Futbol ve Siyaset. Istanbul: Giincel Yayincilik.

Kitchen, PJ. and Pelsmacker, P. (2004). Integrated Marketing Communications:
a Primer. Oxford: Routledge.

Klose, A. (2009). Televizyon Futbolu: Medya Yapimu bir Uriin Gergekligi Nasil
Degistiriyor?. Icinde Horak, R., Reiter, W. And Bora, T. (eds.), Futbol ve
Kiilttirti: Takimlar, Taraftarlar, Endiistri, Efsaneler (5. Baski). pp.373-385,
Istanbul: {letisim Yayinlar1.

Koekemoer, L. (2005). Marketing Commutations. Lansdowne: Juta and Co. Ltd.

Kog, E. (2012). Tiiketici Davranisi ve Pazarlama Stratejileri: Global ve Yerel Yak-
lagim (4. bask1). Ankara: Segkin Yayincilik.

Kotler, P., Armstrong, G., Saunders, J. and Wong, V. (2001). Principles of Marke-
ting (3. Avrupa baskist). Essex: Pearson Education Limited.

Kotler, P. (2003). Marketing Insights from A to Z: 80 Concepts Every Manager
Needs To Know. New Jersey: John Wiley and Sons Inc.

Kotler, P. and Kellner, K.L. (2006). Marketing Management (12. baski). New
Jersey: Pearson Prentice Hall.

Kozanoglu, C. (1996). Tiirkiyede Futbol: Bu Mag1 Alicaz!. Istanbul: {letisim Ya-
ynlar1.



224 Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

Kose, H. (2010). Medya ve Tiiketim Sosyolojisi. Ankara: Ayrag Kitapevi.

Kuper, S. and Szymanski, S. (2014). Soccernomics: Why England Loses, Why
Germany and Brazil Win and Why the U.S., Japan, Australia, Turkey and
Even India Are Destined to Become the Kings of the World’s Most Popular
Sport (3. baski). New York: Nation Books.

Lamb, C.W,, Jr Hair, J.E and McDaniel, C. (2010). Marketing (10. baskz). Ohio:
South Western Cengage Learning.

Lassar, W,, Mittal, B. and Sharma, A. (1995). Measuring Costumer-based Brand
Equity. The Journal of Consumer Marketing. Vol.12 no.4, pp.11-19 Mary-
land: MCB University Press.

Lee, M. S., Sandler, D. M. and Shani, D. (1997). Attitudinal Constructs Towar-
ds Sponsorship: Scale Development Using Three Global Sporting Events,
icinde International Marketing Review. Vol.14 no.3 pp.159-169. Bradford:
MCB University Press.

Lehu, J. M., (2007). Branded Entertainment: Product Placement and Brand Stra-
tegy in the Entertasinment Business. London: Kogan Page Limited.

Lodico, M.G., Spaulding, D.T. and Voegtle, K.H. (2010). Methods in Educatio-
nal Research: From Theory to Practice (2. baski). San Francisco: Jossey-Bass
Books.

Lowenthal, L. (1984). Literature and Mass Culture: Communication in Society
(Vol.1). New Jersey: Transaction Inc.

Lowes, D.E. (2006). The Anti-Capitalist Dictionary: Movements, Histories and
Motivations. London: Zed Books.

Marcuse, H. (1964). One Dimensional Man: Studies in the ideology of advanced
industrial society. Boston: Beacon Press.

Marx, K. (1982). Capital: A Critique of Political Economy (3. bask1). (Cev.) Fow-
kes, B. Middlesex: Penguin Books Ltd.

Marx, K. (1988). Economic and Philosophic Manuscripts of 1844 and The Com-
munist Manifesto. (Cev.) Milligan, M. New York: Prometheus Books.

Marx, K. (2009). A Contribution to the Critique Political Economy. Montana:
Kessinger Publishing.

Mastermann, G. (2007). Sponsorship: For a Return On Invesment. Oxford: But-
terworth-Heinemann Publications.

Merkel, U. (2013). Football Fans and Clubs. h;inde Germany: Conflicts, Cri-
ses and Compromises. I¢inde P. Kennedy and D. Kenndy (ed.). Football
Supporters and the Commercialisation of Football: Comparative Responses
Across Europe. pp. 33-51. Oxon:Routledge.

McGill, C. (2001). Football Inc. How Soccer Fans Losing the Game. London: Vi-
sion Paperbacks.

Mcluhan, M. and Powers, B.R. (1992). The Global Village: Transformations in
World Life and Media in the 21st Century. New York: Oxford University
Press.

Mooij, M.D. (2014). Global Marketing and Advertising: Understanding Cultural
Paradoxes (4. bask1). Los Angales: Sage Publications.



Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri 225

Moriarty, S.E. (1996). The Circle of Synergy: Theoretical Perspectives and an
Evolving IMC Research Agenda. In Thorson, E. and Moore, J. (eds). In-
tegrated Communication: Synergy of Persuasive Voices. pp. 333-355. New
Jersey: Lawrence Erlbaum Associates Inc Publishers.

Mucuk, 1. (2010). Pazarlama Ilkeleri (18. baski). Istanbul: Tiirkmen Yayinevi.

Mullin, B.J., Hardy, S. and Sutton, W.A. (2007). Sport Marketing (3. bask1). USA:
Sheridan Books.

Murray, B. and Murray, W. J. (1998). The World’s Game: a History of Soccer.
Illinois: University of Illinois Press.

Mutlu, E. (2005). Globallesme, Popiiler Kiiltiir ve Medya. Ankara: Utopya Ya-
yinlari.

Mutluy, E. (2012). Iletisim Sozliigii. Ankara: Sofos Yayinlar1.

Nauright, J. and Parrish, C. (eds.) (2012). Sports Around the World: History,
Culture and Practice. California: ABC-Clio,LLC.

Nufer, G. (2013). Ambush Marketing in Sports. Oxon: Routledge.

Odabagt, Y. ve Oyman, M. (2010). Pazarlama Iletisimi Yonetimi (9. basks). 1s-
tanbul: Medicat Yayinlari.

Odabas, Y. (2012). Postmodern Pazarlama: Tiiketim ve Tiiketici (3. baskz). Is-
tanbul: Medicat Yayinlar1.

Okay, A. and Okay, A. (2002). Halkla iliskiler: Kavram, Strateji ve Uygulamala-
r1. Istanbul: Der Yayinlari.

Okay, A. (2012). Sponsorluk. Istanbul: Der Yayinlar:.

Ongan, T.H. ve Demiroz, D.M. (2010). Akademik Futbol: Futbolda Rekabet- Ba-
sar1 Iligkisi. Istanbul: Hiperlink Yayinlari.

Oskay, U. (1983). Popiiler Kiiltiiriin Toplumsal Ortami ve ideolojik Islevi Uze-
rine. I¢inde K. Alemdar and R. Kaya (eds.), Kitle Iletisiminde Temel Yakla-
stmlar. (pp. 163-206). Ankara: Savag Yaynlari.

Ostrow, R. and Smith, S.R. (1988). The Dictionary of Marketing. New York: Fa-
irchild Publications.

Ongoéren, H. and Karadogan, E. (2002). Kiiresel Tutku: Futbol. I¢inde, Istanbul
Universitesi Iletisim Fakiiltesi Dergisi. XIV, pp. 209-221. Istanbul: Istanbul
Universitesi Yayinlari.

Ozbaydar, S. (1983). Insan Davramslarinin Strlart ve Spor Psikolojisi. Istanbul:
Altin Kitaplar1 Yayievi.

Peltekoglu, EB. (1998). Halkla Iliskiler Nedir. istanbul: Beta Basim Yayin Da-
gitim A§..

Pelsmacker, P, Geuens, M. and Bergh, J. V. (2010). Marketing Communications:
A European Perspective (4. baski). Harlow: Pearsons Education Limited.
Perry, A. and Wisnom III, D. (2003). Before the Brand: Creating the Unique

DNA of an Enduring Brand Identity. New York: McGraw Hill Books.

Peter, J.P. and Olson, J.C. (1999). Consumer Behavior and Marketing Strategy (5.
baskz). Singapore: Irwin/ McGraw-Hill.

Physick, R. (2007). Played in Liverpool: Charting the Heritage of a City at Play.
Newcastle: English Heritage.



226 Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

Pickton, D. and Broderick, A. (2005). Integrated Marketing Communications (2.
bask1). Essex: Pearson Education Limited.

Pitts, B. G. And Stotlar, D. K. (1996). Fundamentals of Sport Marketing. Mor-
gantown: Fitness International Technology Inc.

Pride, WM. and Ferrell, O.C. (2010). Marketing (2010 edition). Ohio:
South-Western Cengage Learning.

Randall, G. (2000). Branding: A Practical Guide to Planning Your Strategy (2.
bask1). London:Kogan Page.

Risolo, D. (2010). Soccer Stories: Anecdotes, Oddities, Lore and Amazing Feats.
Nebraska: University of Nebraska Press.

Ritzer, G. (2005). Enchanting a Disenchanted World: Revolutionizing the Me-
ans of Consumption

Ritzer, G. (2011). The Mcdonaldization of Society (6. baski). California: Sage
Publications.

Rosenthal, M. Ve Yudin, P. (1972). Materyalist Felsefe Sozliigii. istanbul: Sosyal
Yayinlar. (2. baski). Los Angales: Pine Forge Press.

Sert, M. (2000). Gol Atan Galip: Futbola Sosyolojik Bir Baks. Istanbul: Baglam
Yayinlari.

Schiller, H. (1974). Mind Managers. Boston: Beacon Press.

Schiller, H. (1976). Communication and Cultural Domination. New York: In-
ternational Arts and Sciences Press.

Scott, ], and Marshall, G. (2009). A dictionary of sociology (4. bask1). New York:
Oxford University Press.

Shank, M. D. (1999). Sports Marketing: A Strategic Perspective (2. baski). New
Jersey: Prentice Hall.

Sicard, M. C. (2013). Brand Revolution: Rethinking Brand Identity. London:
Palgrave- Macmillan.

Simeon, R. (2006). A Conceptual Model Linking Brand Building Strategies
and Japanese Popular Culture. Iginde Marketing Intelligence and Planning,
Vol.24, No.5, pp.463-476, Emerald Group Publishing Limited.

Slater, P. (1998). Frankfurt Okulu Kékeni ve Onemi: Marksist Bir Yaklagim. 1s-
tanbul: Kabalc1 Yayinevi.

Smart, B. (1997). Postmodernity: Key Ideas. London: Routledge.

Smith, P. (2004). Cultural Theory: an Introduction. Oxford: Blackwell Publis-
hing Ltd.

Sporda Siddet ve Diizensizligin Onlenmesine Dair Kanun. (2011). T.C. Resmi
Gazete, 27905, 14.04.2011.

Sporda Siddet ve Diizensizligin Onlenmesine Dair Kanunda Degisiklik Yapil-
mas1 Hakkinda Kanun. (2011). T.C. Resmi Gazete, 28143, 15.12.2011

Sporda Siddet ve Diizensizligin Onlenmesine Dair Kanunun Uygulanmasina
Yonelik Yonetmelik. (2012). T.C. Resmi Gazete, 28505, 22.12.2012

Srinivasaraju, B. J. (2011). Sport Sociology. New Delhi: Sports Publication.

Stemmler, T. (2000). Futbolun Kisa Tarihi. Cev: N. A¢a. Ankara: Dost Kitapevi.

Storey, J. (2009). Cultural Theory and Popular Culture: an Introduction (5th edi-



Postmodern Donemde Tiirkiyede Futbol Endistrisi ve Taraftar Profilleri 227

tion). Essex: Pearson Education Limited.

Storey, J. (2014). From Popular Culture to Everyday Life. Oxon:Routledge.

Strydom, J. (ed.) (2007). Introduction to Marketing (3. bask1). Cape Town: Juta
and Co Ltd.

Swayne, L. E. and Dodds, M. (eds.) (2011). Encyclopedia of Sports Management
and Marketing Volume I. California: Sage Publications.

Swedberg, R. (2005). The Max Weber Dictionary: Key Words and Central Con-
cepts. California: Stanford University Press.

Simmel, G. (1964). The Sociology of Georg Simmel (2. bask1). (Cev.) K. H. Wolff,
Illinois: The Free Press Publishing.

Simmel, G. (2011). Philosophy of Money (4. baski). New York: Routledge.

Talimciler, A. (2002). Futbolun “Meta’lagmasi. In M. Sert (ed.). Toplumbilim:
Futbol Ozel Sayisi. V.16, pp. 37-43, Ankara: Baglam Yayinlar1.

Talimciler, A. (2003). Tiirkiyede Futbol Fanatizmi ve Medya Iliskisi: Fanatik ve
Fotomag Gazetesi Orneginden Hareketle Tiirkiye Futbol Medyas. Istanbul:
Baglam Yayincilik.

Talimciler, A. (2008). Futbol Degil Is: Endiistriyel Futbol. Iginde Erdogan, I.
(ed) Gazi Universitesi Iletisim Fakiiltesi Iletisim Kuram ve Arastirma Dergisi.
Say1.26 Kis-Bahar, pp.89-114, Ankara: Gazi Universitesi Yayinlari.

Taskin, G. and Akat, O. (2012). Marka ve Marka Stratejileri (2. Baski). Bursa:
Alfa Aktiiel Yayinlar1.

Taylor, M. (2013). Association Game: a History of British Football. New York:
Routledge.

Temporal, P. (2002). Advanced Brand Management: From Vision to Valuation.
Singapore: John Wiley & Sons (Asia) Pte Ltd.

Tran, Q. and Cox, C. (2009). Building Brand Equity Between Manufacturers
and Retailers. Icinde Glynn, S. G. and Woodside, A.G. (eds.) Business to
Business Brand Management: Theory, Research and Executive Case Study
Exercises Advances in Business Marketing and Purchasing. Volume. 15, pp.
115-194.

Tuncay, B. (2002). Galatasaray Tarihi: Avrupa Zaferleriyle Unutulmaz Yildizla-
riyla. Istanbul: Yap Kredi Yayinlart.

Toklucu, M. (2001). “Taraftarin Senle...”. Istanbul: {letisim Yayinlar1.

Tomlison, J. (2002). Cultural Imperialism: a Critical Introduction. London:
Continuum Publishing.

Tosun, N.B. (2003). Pazarlama Halkla Iliskileri ve Reklam: Biitiinlesik Pazarla-
ma lletisimi Yonlii Bir Yaklagim. Istanbul: Tiirkmen Yayinevi.

Ulug, G. (2008). Kiiresellesen Medya: Iktidar ve Miicadele Alan:. Istanbul: Anah-
tar Kitaplar.

Uztug, E (2008). Markan Kadar Konus: Marka [letisimi Stratejileri. Istanbul:
Mediacat Kitaplari.

Ulger, B. (2003). Isletmelerde Iletisim ve Halkla [liskiler: “The Big Business”. Is-
tanbul: Der Yayinlari.

Unsal, A. (2005). Tribiin Cemaatinin Ofkesi: Ticarilesen Tiirkiye Futbolunda



228  Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

Siddet. Istanbul: Iletisim Yayinlari.

Verma, H.V. (2008). Brand Management: Text and Cases (2. baski). New Delhi:
Excel Books.

Wahl, A. (2005). Ayaktopu: Futbolun Oykiisii. (Cev.), C. ileri. Istanbul: Yap:
Kredi Yayinlar1.

Waters, M. (2001). Globalization (2. baski). London: Routledge.

Weber, M. (1992). The Protestant ethic and the spirit of capitalism. (Cev.). T.,
Parsons London: Routledge.

Weber, M. (2013). Economy and Society. (Cev.), G. Roth and C. Wittich, Cali-
fornia: University of California Press.

Webster N. and McKechnie J.L. (1959). Webster’s New Twentieth Century Dicti-
onary Of The English Language: Unabridged (2. baski). Cleveland and New
York: The World Publishing Company.

Weiss, B. (2010). Giiniimiizde Medeniyetler Catismasi Olarak Futbol: Rakip
Taraftar imgelerinin Yaratihisi. (Trans.) E. Yildiz, iginde $. Oztiirk (ed.),
Cogito: Diinya Géziiyle Futbol (Ozel Say1). V.63, pp.112-120. Istanbul: Yap:
Kredi Yayinlar1.

Wilkins, S.E.D. (2002). Sports and Games Through History: Sports and Games of
Medieval Cultures. Connecticut: Greenwood Publishing Group, Inc.

Williams, R. (1983). Keywords: a Vocabulary of Culture and Society. New York:
Oxford University Press.

Williams, R. (1960). Culture and Society: 1780-1950. New York: Anchor Books.

Williams, R. (1965). The Long Revolution. London: Penguin Books.

Wise, A.N., and Meyer, B.S. (1997). International Sports Law and Business Volu-
me 3. Cambridge: Kluwer Law International.

Zeytinoglu, E. (2005). Uyku Tulumunda Spor. Istanbul: Telos Yayincilik.

Zorlu, A. (2006). Modern Tiiketim Tarihinden Tiiketim Arastirmalarina Tiike-
tim Sosyolojisi. Ankara: Global Yayinlari.

» ONLINE KAYNAKLAR

Aziz Yildirim Gozaltina Alindi. (2011). Erisim tarihi http://www.hurriyet.com.
tr/gundem/18162487.asp?gid=381 23.12.2014

American Marketing Association. (2004). Marketing Definition. Erisim tari-
hi https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx
05.05.2014

American Marketing Association. (2004). Advertising Definition. Erisim tarihi
https://www.ama.org/resources/Pages/Dictionary.aspx 08.05.2014

American Marketing Association. Brand Definition. Erisim tarihi https://
www.ama.org/resources/Pages/Dictionary.aspx?dLetter=B&dLetter=B
02.11.2014

American Marketing Association. Brand Image Definition. Erisim tarihi ht-
tps://www.ama.org/resources/Pages/Dictionary.aspx?dLetter=B#brand+i-
mage 15.02.2015



Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri 229

Deloitte All to Play for Football Money League (2014). Erisim tarihi http://
www2.deloitte.com/content/dam/Deloitte/uk/Documents/sports-bu-
siness-group/deloitte-uk-deloitte-football-money-league-2014.pdf
20.12.2014

Bagkan Aydinlar: “Giizel Oyun Giizel Kalacak’, (2011). Erisim tarihi http://
www.tff.org/Default.aspx?pageld=200&ftxtId=13383 03.01.2015

Bagkan Aydinlardan Agiklama, (2011). Erisim tarihi http://www.tff.org/Defa-
ult.aspx?pageld=285&ftxtld=14189 25.01.2015

Bagkan Demirdren: Tiirk Futbolunun Menfaatleri en Onemli Konudur, (2012).
http://www.tff.org/Default.aspx?pageld=200&ftxtId=15056

Besiktag Jimnastik Kuliibi'niin resmi web sitesi. (2014). Mali tablolar Eri-
sim tarihi http://www.bjk.com.tr/sirketlerimiz/futbol_as/mali_tablolar
22.03.2014

“En Onemli Delil Savcilik iddianamesi Olacaktir”. (2011). Erisim tarihi http://
www.tff.org/Default.aspx?pageld=200&ftxtld=13004 23.12.2014

Er, 1. (2011, 20 Aralik). 58. Madde Degismeyecek. Erigsim tarihi http://www.
hurriyet.com.tr/spor/futbol/19502709.asp 20.11.2014

Er, I. (2013, 25 Haziran). UEFAdan Besiktaga ve Fenerbahgeye Avrupadan
Men. Erisim tarihi http://www.hurriyet.com.tr/spor/futbol/23575100.asp
12.02.2015

Fenerbahge, Sampiyonlar Ligine Katilamayacak, (2011). Erisim tarihi http://
www.tff.org/Default.aspx?pageld=200&ftxtID=13257 03.01.2015

Futbolumuz Ozerklesti! Erisim tarihi http://gazetearsivi.milliyet.com.tr/Gu-
nunYayinlari/Ms2P2n1dRcMcCgu7whEMDA_x3D__x3D_ 27.10.2014

Giiven, O. (2014, 06 Subat). Sabah-Atv’yi Satan Calika Yeni ‘Rant’ Asisti. Eri-
sim tarihi http://www.cumhuriyet.com.tr/haber/futbol/38293/Sabah ATV _
yi_satan_Calik_a_yeni_ Rant__asistihtml 18.03.2015

Havuzdan Para Tasti. Erisim tarihi http://tr.eurosport.com/futbol/spor-to-
to-super-lig/2011-2012/havuzdan-para-tasti_sto3282528/story.shtml
19.12.2014

Ozerk Futbolun Yeni Sekli Kanunlagti. Erigim tarihi http://gazetearsivi.milli-
yet.com.tr/GununYayinlari/t8jYfrmGHZ2R]xrzMV7wFg_x3D__x3D_
27.10.2014

Taraftar Kart Ligi. Erisim tarihi https://www.passolig.com.tr/taraftar-ligi
06.12.2015.

Tiirk Patent Enstitiisii. Brand Definition. Erisim tarihi http://www.tpe.gov.tr/
TurkPatentEnstitusu/commonContent/MAbout 02.11.2014

Tiirkiye Futbol Federasyonu (2010). 2010-14 Siiper Lig ve 1. Lig Yayin Medya
Haklari Thalesi Yapilds. Erisim tarihi http://www.tff.org/default.aspx?pagel-
D=285&{txtID=8876 18.12.2014

TFF Heyeti UEFA ile Goriistii. (2011). Erisim tarihi http://www.tff.org/Default.
aspx?pageld=200&ftxtId=13019 23.12.2014

TFF Siiper Kupa Finali Ertelendi. (2011). Erisim tarihi http://www.tff.org/De-
fault.aspx?pageld=200&ftxtld=13032 23.12.2014



230 Postmodern Donemde Tiirkiyede Futbol Endiistrisi ve Taraftar Profilleri

TFFnin Yeni Bagkan1 Yildirim Demiréren, (2012). Erisim tarihi http://www.tff.
org/default.aspx?pageID=285&ftxtID=14590 24.01.2015

TFF Olaganiistii Genel Kurulu Ankarada Yapildi, (2012) Erisim tarihi http://
www.tff.org/Default.aspx?pageld=285&ftxtld=14349

PFDK Kararlar1 06.05.2012, (2012). Erisim tarihi http://www.tff.org/Default.
aspx?pageld=200&ftxtld=15123

Savcilik Delilleri TFF’ye Geldi. (2011). Erisim tarihi http://www.tff.org/Default.
aspx?pageld=200&ftxtld=13042 23.12.2014

Stiper Lig Ertelendi. (2011). Erisim tarihi http://www.radikal.com.tr/spor/su-
per_lig_ertelendi-1057600 23.12.2014

Spor Toto Siiper Lig kuliip bagkanlar: toplantist yapildi (2011). Erisim tarihi
http://www.tff.org/Default.aspx?pageld=200&ftxtId=13242 24.12.2014

Spor Toto Siiper Lig Yayin Haklar1 Karar1. Erisim tarihi http://www.digiturk.
com.tr/digilife/digilife-haberleri/spor-toto-super-lig-yayin-haklari-karari
18.12.2014

Sampiyonlar Ligine Tranzonspor Katilacak, (2011). Erisim tarihi http://www.
tff.org/Default.aspx?pageld=285&ftxtID=13261 03.01.2015

Jacques, M. (2004). Football’s New Order. Erisim tarihi http://www.theguardian.
com/football/2004/jun/06/euro2004.sport6 25.11.2014



