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6. BÖLÜM KAMPANYALAR İLE İLGİLİ KAYNAKLAR
Bu bölüm oluşturulurken, NationalSocial Marketing Centre (NSMC)’den izin 

alınarak kurumun web sitesindeki (http://www.thensmc.com) örnek 
olaylardan faydalanılmış, internetteki diğer yazılı ve görsel kaynaklarla 
vakalar zenginleştirilmiştir. Desteklerinden dolayı NSMC’ye teşekkür 
ederiz.

SEEDING SUSTAINABLE COMMUNITIES
http://wwarchive.brix.fatbeehive.com/images/site/Policy/nwcg/seeding%20

sustainable%20communities.pdf
http://www.civilsociety.co.uk/charityawards/winners/2008/commended_

charities/animals_and_the_environment/content/9658/peterborough_
environment_city_trust?topic=&print=1

http://www.pect.org.uk/downloads/PECT-s-20-year-timeline-363.pdf

SMARTER TRAVEL SUTTON
http://www.paroseprojects.co.uk/wp-content/uploads/ 2012/08/24032671-

1.png
http://www.eltis.org/sites/eltis/files/case-studies/documents/smarter_

travel_sutton_-_26_february_2010_anon_9.pdf
http://epomm.eu/maxeva/uploads/STSthirdANNUALREPORT2010_V08.pdf
http://content.tfl.gov.uk/smarter-travel-richmond-communications-

development.pdf

ECOTEAMS
http://www.nsmcentre.org.uk/node/658/pv

COMMUNITY LEARNING AND ACTION FOR SUSTAINABLE LIVING
http://assets.wwf.org.uk/downloads/clasl_a_guide_to_supporting_

communities_in_sustainable_living.pdf
http://www.thensmc.com/sites/default/files/CLASL%20literature%20

review%202005.pdf
http://www.thensmc.com/sites/default/f i les/CLASL%20final%20

evaluation2008.pdf
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CHOOSE HOW YOU MOVE
http://www.ciht.org.uk/download.cfm/docid/2EAD1AD5-EAAD-435D-

B6BE1259F8429943
http://www.sustrans.org.uk/sites/default/files/file_content_type/

worcesterv4.pdf
http://www.sustrans.org.uk/sites/default/files/file_content_type/

worcester_detailed_case_study_v2.pdf
http://www.sustrans.org.uk/sites/default/files/file_content_type/sustrans-

ncn-report-2013.pdf
http://chooseredditch.com/images/62197-CHYM-Web-banner-v2.jpg
http://www.thensmc.com/sites/default/files/CHYM_in_Worcester_final_

report_FINAL.pdf

ACTIVMOB
http://activmob.org/projects/
http://www.thensmc.com
http://socialinnovation.typepad.com/silk/page/8/
http://www.thensmc.com/sites/default/files/Backmob.JPG
http://activmob.org/wp-content/themes/activmob/images/logo.png

AGITA SAO PAULO
http://apcess2015.com/endorsements.html
http://www.rafapana.org/files/noticias/the-lancet_img04.jpg
http://www.portalagita.org.br/en/portal-agita/support-material/item/

meiorito-com-muletas.html
http://www.portalagita.org.br/en/portal-agita/support-material/item/

meiorito-cadeirante.html
http://www.portalagita.org.br/images/users/pixel/material-de-apoio/caixa-

agitol-teaser.jpg
http://1.bp.blogspot.com/-sDzzpKeuWX4/VPhZ_102xZI/AAAAAAAAEUA/

ZRIWooN0GC4/s1600/agitol%2B1.jpg
http://www.touchendocrinology.com/sites/www.touchendocrinology.com/

files/slavin.pdf
https://apps.nlm.nih.gov/againsttheodds/images/exhibit/OB0591_OB0589_

OB0590_OB0592_lg.jpg
https://apps.nlm.nih.gov/againsttheodds/images/exhibit/OB0482_lg.jpg
http://www.slideshare.net/sportcountries/dra-sandra-matsudo-fundadora-i-

impulsora-del-projecte-de-promoci-dactivitat-fsica-agita-sao-paulo-de-
brasil

http://www.healthycaribbean.org/images/world_day09.jpg
 https://i.ytimg.com/vi/SoVsOKcyo4M/hqdefault.jpg
http://1.bp.blogspot.com/-s5-nPR6zUZM/T3tiS8lgJxI/AAAAAAAAbH0/

BcgOkVHNvS4/s1600/Agita-S%C3%A3o-Paulo-Dia-Mundial-de-
Atividade-F%C3%ADsica.jpg

http://www.thensmc.com
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HINDUISM AND H2O
http://www.lsx.org.uk/whatwedo/Hinduismh2o_page3177.aspx
http://www.lsx.org.uk/docs/page/2779/Water%20Efficiency%20in%20

Diverse%20Communities%20FINAL.pdf

BE A STAR
www.beastar.org.uk
http://www.telegraph.co.uk/news/politics/9342635/Cherie-Blair-attacks-

yummy-mummies.html
http://www.beastar.org.uk/wp-content/themes/cutline-3-column-split-11/

images/headers/header_5.jpg
h t t p s : / / s t a t i c - s e c u r e . g u i m . c o . u k / s y s - i m a g e s / S o c i e t y / P i x /

pictures/2008/04/07/poster.gif
http://2010.effectivedesign.org.uk/2009/img/society/13.1.7_02.jpg
http://motherwear.typepad.com/.a/6a00d8341bf69953ef01675fe0182797

0b-pi

BREAST AWARE
http://www.breastaware.net/check.php
http://www.tameside.gov.uk/breastawareness
http://www.thensmc.com/
http://www.lambethccg.nhs.uk/news-and-publications/news/Pages/breast-

cancer-don’t-assume-you’re-past-it.aspx

CLEANYOURHANDS
http://www.npsa.nhs.uk/EasySiteWeb/GatewayLink.aspx?alId=73513
http://www.wwl.nhs.uk/News/2008/january/clean_hands_3rd_year.aspx
http://www.thensmc.com/sites/default/files/casestudies/cleanyourhands.gif
http://www.edsligo.ie/wp/wp-content/uploads/2014/08/5_moments_

hand_hygiene.jpg
http://www.wales.nhs.uk/sitesplus/922/news/32357
http://www.npsa.nhs.uk/cleanyourhands/resource-area/nhs-resources/nhs-

materials/download-artwork/
http://www.sjcg.net/accountability/hand-hygiene.aspx

FIGHT BACK
http://img01.thedrum.com/s3fs-public/news/old/11423/master.dr_foster1.

JPG
http://www.thensmc.com/sites/default/files/Typologies%20map%20

and%20descriptions_0.pdf
http://www.thensmc.com/sites/default/files/Fight%20Back%20FULL%20

case%20study_0.pdf
http://s3images.coroflot.com/user_files/individual_files/original_185680_

uPbI3GTlsUrbZtWO8lTsmj6qk.jpg
https://valemail.wordpress.com/2009/09/21/brums-hard-hitting-anti-

smoking-campaign/
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BRENT GRAFFITTI
https://brentgraffitiproject.files.wordpress.com/2008/01/launch-invite.png
http://www.theschoolwars.blogspot.com.tr/
https://brentgraffitiproject.wordpress.com/2008/05/14/kingsbury-street-art-

battle-gallery/picture-6/
http://teck1.blogspot.com.tr/2007/07/this-is-where-magic-happens.html
http://www.thensmc.com
http://www.designagainstcrime.com/files/graffitidialogues/pdfs_gd/Zoe_

Stanton_UsCreates.pdf
h t t p : / / d r i v e w a y c l e a n i n g w i r r a l . c o . u k / w p - c o n t e n t / u p l o a d s / 

2013/07/655912290299271-GraffitiRemoval-powerwash.jpg
http://www.middlesbrough.gov.uk/index.aspx?articleid=6578

IT’S NOT OK
http://areyouok.org.nz/
http://areyouok.org.nz/resources/

KIWI LIVES
http://choicenotchance.org.nz/
www.problemgambling.org.nz
http://www.thensmc.com/sites/default/files/casestudies/sc_Sticker.JPG
http://www.stuff.co.nz/national/health/70106266/Gambling-a-problem-

among-New-Zealand-high-school-students
http://www.hpa.org.nz/what-we-do/minimising-gambling-harm
http://www.stuff.co.nz/dominion-post/news/local-papers/kapi-mana-

news/5197891/Scribe-joins-Porirua-launch-of-anti-gambling-campaign

INCREASING CHILD RESTRAINT USE IN MOTOR VEHICLES
http://www.injurypreventioncenter.org/program_details.php?program_

id=8&parent_id=4
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3222280/
http://www.injurypreventioncenter.org/gallery_details.php?id=21
http://www.injurypreventioncenter.org/resource_images/2595%20step%20

test%20Bilingual.pdf
http://www.injurypreventioncenter.org/resource_images/917Boosterare 

Best Bilingual.pdf
French, J.; Merritt, R.; Reynolds, L. (2011).Social Marketing Casebook.Sage 

Publications.


