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Introduction

With the Industrial Revolution, significant increases have oc-
curred in the economic incomes of countries. As a result of this
increase in national income of countries, personal incomes have
also increased in parallel. This situation affected social lives of in-
dividuals and as a result, it increased the time and amount spent
for various leisure activities such as sports, entertainment, hobbies
and tourism. In addition to these developments and advances, it
is completely up to the people themselves which leisure activi-
ties they will participle in and which recreational activities they
will prefer; participation in these activities emerges as a result of
a free and personal choice (Ozgener and Oztek, 2017). Spending
leisure time is one of the most important factors that increase and
improve the quality of life of the individual in modern societies,
and ithelps the individual to discover, renew and reveal themselves

(Cuhadar et al., 2019).
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