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Introduction

There are many factors that develop and transform the basic 
norms of societies until today. Technology, globalization, indus-
trial revolution and similar effects are seen as the main factors. 
These factors should be regulated in a way that will provide not 
only economic benefit but also social benefit. It is known that the 
main purpose of sports in societies is to stay healthy and have fun. 
We can express innovation as the creation of useful products and 
services by developing new ideas and inventions professionally. In 
addition, the many positive effects that sports adds to society, sup-
porting it with innovations will add vitality to the society and the 
industry.

Sports has always been on the agenda on the stage of history 
since people started living together in communities. Early com-
munities needed body power for protect and nurture, this need 
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