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PREFACE

Based in Ankara in Turkey, the independent academic publisher, Akademisyen 
Publishing House, has been publishing books for almost 30 years. As the directors 
of Akademisyen Publishing House, we are proud to publish around 1500 books 
across disciplines so far, especially in Health Sciences.  We also publish books in 
Social Sciences, Educational Sciences, Physical Sciences, and also books on cul-
tural and artistic topics. 

Akademisyen Publishing House has recently commenced the process of pub-
lishing books in the international arena with the “Scientific Research Book” se-
ries in Turkish and English. The publication process of the books, which is expect-
ed to take place in March and September every year, will continue with thematic 
subtitles across disciplines

The books, which are considered as permanent documents of scientific and in-
tellectual studies, are the witnesses of hundreds of years as an information record-
ing platform. As Akademisyen Publishing House, we are strongly committed to 
working with a professional team. We understand the expectations of the authors, 
and we tailor our publishing services to meet their needs. We promise each author 
for the widest distribution of the books that we publish.

We thank all of the authors with whom we collaborated to publish their books 
across disciplines.

Akademisyen Publishing House Inc.
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