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INTRODUCTION

The year of 2020 introduces a lot of events that human beings are affected 
all around the world terribly. The New Coronavirus Disease (COVID-19) is 
a virus that was first reported in late December in Wuhan Province on Janu-
ary13,2020, as a result of research undertaken in a patient group who encoun-
tered respiratory symptoms (fever, cough, shortness of breath). COVID-19 
was first reported in Wuhan, Hubei, China in December 2019, and on March 
11, 2020, the World Health Organization (WHO) stated that COVID19 had 
become a worldwide pandemic disease (Bedford et al., 2020). The outbreak 
was originally found in the seafood and animal market in this area. It then 
spread from person to person and spread to other cities, including Wuhan in 
Hubei province and other provinces of the People’s Republic of China and oth-
er world countries (https://covid19.saglik.gov.tr/TR-66300/covid-19-nedir-.
html). Due to the virus spreading rapidly as of January 2020, it has brought 
many problems encountered for the first time in the economy, culture, ed-
ucation, unemployment, and tourism in most of the countries in the world. 
Reported cases of COVID-19 were found in 203 countries around the world 
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In Istanbul (Turkey) at Yenikapı outdoor performing Art Center, the first 
drive-in concert facility occurred. This is also how some of the concerts, the-
atres, and cinemas refer to their schedules. All actions are carried out in a 
sterilized social environment with a capacity of 1,400 vehicles. At the actual 
entrance, vehicles are disinfected and social isolation is established after the 
audience is e is given masks (https://kultur.istanbul/park-et-seyret-etkin-
likleri-tum-hiziyla-devam-ediyor/).

CONCLUSION

This chapter discusses the effect of COVID-19 on reciprocal determinism 
theory. How consumers change their behaviors based on this pandemic. There 
are several more “short-term impacts” that might make “long-term patterns” 
possible within this century’s pandemic. COVID-19 has been a major catalytic 
force for effective behavioral improvement in the organization of businesses, 
governments, and communities. Because this catalytic behavioral shift con-
tinues for a sufficiently long time, it may establish patterns and modifications 
powerful enough to modify the status quo. Using Bandura’s social-cognitive 
theory as a novel and useful starting point, this chapter develops a framework 
intended to guide future research in sustainable consumption related to a new 
environmental factor that surrounds all over the world (Tandora 2020). 

The spread of COVID-19 and related travel and movement bans have in-
vaded almost every part of everyday life. These regulations also threaten to 
cripple the tourism and hospitality industries; hotel services have stopped and 
restaurants shutter (Wen et al, 2020). It is seen that, until the time that the 
Vaccine of COVID-19 is found, we are witnessed to how the new normal of 
everything influences our livings.
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