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Chapter 5

INVESTIGATION OF THE RELATIONSHIP BETWEEN 
YOUNG UNEMPLOYMENT PROBLEM AND FUTURE 

EXPECTATIONS: BATMAN PROVINCE RESEARCH

Hasan BARDAKÇİ1

INTRODUCTION

Young people are the guarantee of the future of societies. Therefore, the expec-
tations of young people and the targets they want to achieve in the future express 
their future goals in their countries.

In Turkey, the country from the year 1970 as a result of terror and other events 
in eastern and south-eastern cities, especially socio-economically in a very matter 
are decomposed in a negative way.

Therefore, the socio-economic development of the eastern and southeastern 
cities directly affects the development of the country and slows down the econom-
ic and social development of the country.

It is an important problem in achieving its future goals. As the source of the 
problems of the future will be the youth of this day, it has become a necessity to 
examine the youth. while a high young population in Turkey are determined to 
show the importance of the youth audience.

In this context, the expectations of young people in the Southeast on future 
and employment (employment) were examined in Batman Province. The ques-
tionnaire was applied to young people and the results were analyzed in SPSS pro-
gram.

YOUTH UNEMPLOYMENT PROBLEM IN THE WORLD AND 
TURKEY

In particular, young people who are unemployed, discontinuing job search, 
discouraged or working under poor working conditions have significant costs for 
themselves, their families, society and economy (karataş, 1996). The socio-eco-
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It is understood that young people see occupation-career, family-children and 
money-economic opportunities as the most challenging things for their sake.

Furthermore, it is seen that young people want to work in the state most. The 
most important reason for not being able to find a job or a new job is that young 
people have different political views, no job and because I have not a relatives to 
find work. In general, the respondents think that young people with a high quality 
job, educated young people and rich young people are more respected in society 
than other young people, respectively. Those who stated that they could not find 
a job or a new job because of lack of work (because of the bad market) were the 
most hopeful of the future while those who thought they could not find it because 
of their gender (those who thought they could not find a job because they were 
women) were the least hopeful of the future.
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